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The Construction of an Image of Japan in the German Mass Media
－－－ Katja Nafroth, Zur Konstruktion von Nationenbildern in der Auslandsberichterstattung :
Das Japanbild der deutschen Medien im Wandel. Münster: LIT Verlag. 2002. －－－
Sven Holst (Fukuoka Women’s University)
Kazufumi Manabe (Aoyama Gakuin University)
The research presented hereafter was conducted as the author's PhD thesis research, which was accepted by 
the Department of Communications at Münster University in 2002. 
In chapter one , the author starts by discussing basic terms including image, national image, stereotypes, 
national stereotypes, and prejudice. Next the author explains how reality is constructed in the mass media. In 
chapter two, the author explains the function of the mass media in Germany and the work of foreign 
correspondents. In chapter three, the author shows how the image of Japan in Germany has changed over the 
course of history.
In the empirical portion of the study, the author outlines the hypotheses, lists the four major German daily 
newspapers used as resources, explains the method of research, and provides the findings. The author 
examined the number of newspaper articles focusing on their main topics and sub-topics, length, form, and 
correctness. She also examined the background information provided in the articles, the occasions on which 
the political, economic, social and cultural events took place, and relationships to the places covered. The 
author attempts to evaluate the overall standing of Japan, the standing according to different journalists and 
the intention behind the coverage of Japan.
As the second step, the author inquired into the working environment of journalists writing about Japan, as 
well as the self perception of those journalists and their attitudes toward Japan. German journalists claim to 
write balanced and detailed reports about Japan. In reality, however, the reports are more or less negative, and 
limited in the topics and places to which attention was given. On the whole, the German journalists writing 
about Japan, though claiming to have positive feelings toward Japan, write articles that carry a negative image 
of the country. The common topic of their articles is Japanese politics. Since Japanese politics is the most 
negatively presented topic, the overall image of Japan tends to be negative as well. 
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